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*329: THE SHANGHAI-NANKING Target Market
CAMPAIGN 1937 o WWI! history buffs

Up-Sells & Cross-Sells

The Shanghai-Nanking Campaign 1937 is a two-player historical simulation of * Battle for China (ST #259)

the largest single military campaign fought anywhere in the world during the * The Batt!e of.Changsha (WW#67)
interwar period. The Japanese player is primarily on the offensive, attempting * ShanghaiIncident (DG Folio Games)
nothing less than ending China’s existence as an independent country via the
political shock of the rapid conquest of that country’s primary port and capital

cities. The units of maneuver are Japanese regiments or Chinese divisions. * Easyto play system )
e Great Value (boxed version

would be $60 or more)

Selling Points

Japanese regiments were uniform and varied on their combat experience.
Chinese divisions varied in manpower and training and so their combat strength
and second step are reflective of those factors. Each hexagon on the map

represents seven miles (11 km) from side to opposite side. Each full game turn .Stg_tl:_k no
represents approximately two weeks. 323
MSRP
° $39.99
UPC Code

* 0748080300507

Contents

e One 22 x 34 inch map

¢ 176 counters

¢ Magazine with historical
background
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Place your order today whlle supplies last!
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